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Media Release  

23rd September 2015  

Napier announced as a leading Cruise Ship destination  
 
The annual Economic Import report released at the Cruise New Zealand Conference 2015 has seen Napier City and the 
Port of Napier excel in terms of visitor experience.  
 
This year’s cruise season saw 98 100 cruise ship passengers disembark in the Port of Napier. 51% of these visitors were 
from Australia with the rest made up from the UK, USA, New Zealand, Canada, Germany and China.   
 
In terms of experience, 84% of surveyed cruise ship visitors to Napier felt “very welcomed” rating Napier 5/5. This was 
the highest ranked performance of all cruise ports in New Zealand. 42% of visitor’s expectations were greatly 
exceeded. This was also the highest ranked performance of all ports in the country. More than 60% of cruise ship 
passengers are “extremely likely” to recommend Napier as a cruise ship destination with the remaining 40% “very 
likely”. Again, Napier results scored the highest. 
 
Jane Libby, Napier i-SITE Manager said she was thrilled with the survey results. “ We work very hard to deliver 
exceptional service to our cruise ship passengers both before they arrive and once they are onshore and are very 
proud to have received such high accolades” 
  
Annie Dundas, GM, Hawke’s Bay Tourism says “Cruise ship business is good for Hawke’s Bay. We know cruise ship 
passengers have a very high return rate so their first time experience is very important and to rank this highly in terms 
of visitor experience is a real credit to the Port, Napier City, the Napier i-SITE and the tourism operators who service 
this industry” 
 
 The cruise sector contributed $436 million in value-added earnings to the New Zealand economy in the 2014-15 
season and supported 8365 jobs with excellent potential for growth.  
 
Cruise New Zealand offers cruise passengers “pure gold experiences” and has the potential to capture a bigger share 
of the world’s fastest growing form of leisure travel, say international cruise line representatives who spoke at the 
recent Cruise New Zealand Conference.  
  

The first ship into Hawke’s Bay for the 2015-2016 cruise season arrives on October 17th.  
 

For more information contact: 
Annie Dundas 
General Manager, Hawke’s Bay Tourism 
Tel: 021 630 408 
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Cruise Facts: 
 

 Cruise is the fastest growing segment of tourism. 

 New Zealand’s cruise industry has grown by five times over the last ten years.  

 If cruise were a country, it would be New Zealand’s 3rd largest inbound holiday market at 201,370 
passengers (2014-15), behind Australia and China. Crew accounts for an additional 75,400 visitors.  

 In the 2014-2015 cruise season, the cruise sector accounted for 1,125,100 passenger port days and 
contributed $436.1 million to New Zealand’s GDP and supported 8,365 jobs.  

 Forecasts have shown no sign of this growth abating. The 2015-2016 season is expected to increase 
by over 33% to bring in 267,800 passengers and 91,600 crew. This is forecasted to contribute 
$543.3 million to New Zealand’s GDP and support 10,354 jobs.  

 Australians (51%) make up the majority of international cruise arrivals, followed by Americans 
(17%) and British (7%).  

  
 
 
 
 


