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The Team

A Matt Cantlon — Marketing Manager

A Hamish Evans — Trade Marketing Manager

A Megan Best - Communications/Content Coordinator
A Jenna Mabey — Marketing & Events Coordinator

A Lisa Sampson - Finance and Admin

A Trudy Hales - CHB Tourism Coordinator
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I Domestic $20.2b, up 7.4%
I International $14.5b, up 19.6%

Value of tourism in New Zealand

National spend $34.7b up 12.2%

Record arrival numbers into New Zealand

| 3.5m ayear, up 12%

1in 8 people are employed in tourism
332,000 people directly/indirectly employed in tourism

Largest Export Earner - $2b a year more than dairy



W o
SR i s e o
ey
&) EMERGENCY
0800 42¢



4.11m+ visitor nights each year +4%

Commercial nights +12%
International nights +14.5%
Domestic nights +11%

$587m spent in Hawke’s Bay
year end December 2016



Five Year Story

A Consistent growth since HBT established
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Market Share

A Commercial guest nights +12 compared to
national average of 3.4%

A Hawke’s Bay has been one of the best performing
regions for nights recorded in November,
December and January

A Length of stay for domestic visitors 3.1 days
higher for Hawke’s Bay than national average of
2.7 days
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Visitor Spend in Hawke’s Bay

Napier $314m

Hastings District $226m

Central Hawke’s Bay $31m

Wairoa District $16m

Hawke’s Bay 587m (+7.0%)
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Visitor spend in Hawkes Bay

Year ended January 2017
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Hawkes Bay Total Annual Tourism Spend: $587m

Tourism activities
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Hawke’s Bay Tourism Strategi
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Consumer Marketing

A Deliver a seasonal domestic consumer
marketing campaign

Deliver an annual PR Plan and Content
Strategy

Deliver “one visitor website”

Deliver the Regional Events Strategy
alongside TLA partners
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Back Trade Marketing

A Dleliver an International Trade Marketing
plan
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Doing More

To Do o




