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Aindustry Tinder Session

AChristmas drinks!

7

HAWHKE'S BAY

NAPIER - HASTINGS - CENTRAL - WAIROA

WWW.HAWKESBAYNZ.COM



Ganh S L
Newre
pave \wegs

Q

@
EMERGENCY C
0800 42¢




Five Year Story
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4.1m + visitor nights In
Hawkeods Bayweaeta4tddo

Commercial nights +9.5%
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Napier $306m

Hastings District  $221m
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Wairoa District $15m
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International visitor spend

 Download Plot
Visitor spend in Total (All Products) in Hawke's Bay RTO from Australia, China and 2 more (year ended August)
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Spend by Product Spend by Country Total spending for year to October
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Three Year Strategic Plan for Tourism

Aln the second year of our plan
ACurrent budget from HBRC $1,520,000

ANext increase needs to go to the Annual Plan in
2017

Alndustry contribution critical to egoing success
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here now
Doing More

Coming Back

g e — W.W A Grow and develop HBT Membership
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VISION

Consumer Marketing - 2

A Deliver a seasonal domestic consumer ¢C2dzNAayY AY
marketing campaign is a vibrant and valued
Deliver an annual PR Plan and Content Strate contributor to the
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Deliverthe Regional Even&trategy alongside
TLA partners
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Trade Marketing VALUES

A Deliver an International Trade Marketing plan ad
A Deliver & supporsectordevelopment < B d [ S u Qé‘ D S u’

Industry A T r—

A Communicate with industry and key
Stakeholders regularly

A Develop Maori Tourism capability
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Domestic Advertising Schedule

September

October

November

December




Domestic Advertising Schedule

Getme to Getme to Hunker Down ir
A | SQal t 91 SQal | 91 SQa
this autumn autumn this Winter
_— AutumnEvents Winter F.AW.C! Winter FAW.C!
The Big & Little
Easy
_— Paid Search Paid Search Paid Search
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