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Agenda

ÅBusiness as usual

ÅAutumn Campaign

ÅPR & Trade

ÅWebsite update

Å}È§öŊð ³ßÙÉÚÅ úé

ÅHBRC proposed funding changes

ÅWhat can you do?



Industry goals since 2011

oßúìÉðÙ ÉÚ B§ĄÒ»Ŋð ,§Ć Éð § ăÉ²ì§Úö §Ú· ă§Ôú»· 

³ßÚöìÉ²úößì öß öÈ» ì»ÅÉßÚŊð »³ßÚßÙĆİ

ŇoÈ» ðßÔ» ì»§ðßÚ Äßì ößúìÉðÙ éìßÙßöÉßÚ Éð öß ·ìÉă» 

»³ßÚßÙÉ³  ÅìßĄöÈň

Directly linked to the goals of Matariki REDS



°Õ ēĖĈĀéĚÕÑ˂

Å5% growth in visitor spend

Å4% lift in commercial visitor nights

ÅA year round seasonal campaign plan

Å! Ú»Ą ·ÉÅÉö§Ô éÔ§öÄßìÙ Äßì §ÔÔ ßÄ B§ĄÒ»Ŋð ,§Ć

ÅUp-weighted PR activity, trade and events promotion



°Õ ÑÕúéıÕĖÕÑ˂

B§ĄÒ»Ŋð 
Bay

$630m 
visitor spend

+ 6% YE 17
8%GDP

Tourism 
employment 
impact +17% 

880 jobs
An additional 

470,000
nights over 3 years

+7%



Seasonal Growth 
in 3 years
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Summer 16/17 +21%
Autumn 17 +14%
Winter 17 +29%
Spring 17 +28%



~æÕ éāÑĦĚġĖĸ ÑÕúéıÕĖÕÑ Ĳéġæ˂ˆ

+ 37% increase in 
air passenger 

movements thanks to 
Jetstar arriving and 

Air New Zealand 
increasing capacity

A net 
increase of 

6 hospitality 
businesses

8 consented new 
visitor accommodation 

buildings worth 

$6.1 million, 
total floor area scale of 

5,100m2

550 new jobs 
across 

hospitality & 
accommodation



What have we 
been doing?



Summer 2017/18

Å -ßÙÙ»Ú³»· ĄÉöÈ |Éă§ B§ĄÒ»Ŋð ,§Ć Éððú» ÉÚ Y³öß²»ì

Å Followed by national campaign (Nov to mid -February), coinciding with 

website launch

Å Exclusively digital, generated approximately 40,000 website visits

Å >ß³úð»· ßÚ B§ĄÒ»Ŋð ,§Ć cÔ§ĆÔÉðöī júÙÙ»ì »ă»Úöðī !ú³ÒÔ§Ú· ű }»ÔÔÉÚÅößÚ 

Anniversary Days



Examples of videos (above) and 

Auckland Anniversary  (right)



Examples of event banners running through Summer & Autumn


